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Research Overview CORONAINSIGHTS

Background Research Goals

Assess engagement with state and local media and the

> Corona Insights worked with Press Forward Minnesota to design a / VT e
importance of news in Minnesota’s communities.

questionnaire that collected the most relevant data with question
language from national benchmarking surveys where appropriate.

> Minnesota residents were recruited to take the survey through an

. Understand patterns in state and local media
online panel.

consumption by source and mode.
> Surveys were collected in January and February of 2025.

> In total, 2,172 residents submitted a completed survey that was
included in analysis. Measure the share of Minnesotans that financially support

> Data collection oversampled regions outside of the Twin Cities metro state and local news and identify drivers of this behavior.

area to better understand regional differences across the state.

> The resulting data were weighted to better represent the state on key
demographic and geographic characteristics and correct for the over
sampling approach for statewide metrics.

Understand barriers to trust of state and local media and
identify potential mitigating strategies for a lack of trust.
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Assess key demographic and geographic differences in
how Minnesotans engage with state and local news.
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Survey Geography

B Central

B Northland

B Northwest

B Southern

B Southwest

B Twin Cities Metro
B West Central

CORONAINSIGHTS

The map on the left presents the Minnesota Council on
Foundations' regions. Response data were weighted to
be representative of the state by region and other key
demographics. Unweighted counts of completed
responses can be found in the table below:

Region Unweighted Count
Central 416
Northland 181
Northwest 100
Southern 228
Southwest 166

Twin Cities Metro 929

West Central 152

Total 2,172
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Three of four Minnesotans said they followed state and local news CORONAINSIGHTS
at least somewhat closely

How Closely Do You Follow...

International news 15% 48% 29% 8%
National news 29% 49% 17% 4%
State news 25% 53% 19% 3%
Local news 32% 47% 17% 4%

News about
. 25% 43% 24% 8%
your neighborhood
0% 25% 50% 75% 100%
W Very closely B Somewhat closely M Not very closely M Not at all closely
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Residents most frequently relied on social media and networks CORONAINSIGHTS

How Often Do Minnesotans Get Local News and Information From ...

Social media (YouTube, Facebook, X(Twitter), etc.)
Family, friends, and other local residents
Local TV news station
Local online forums or discussion groups, such as community Facebook groups..
Local radio station
Local daily newspaper
Community or neighborhood newsletter
Local organizations, such as churches, school groups or political groups
Local government agencies or officials, such as city council offices or libraries
Other community or specialized newspaper (beyond a daily newspaper)
A news source that publishes online ONLY, and is not included above 10% 28%
0% 25% 50% 75% 100%
m Often B Sometimes Hardly ever Never
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Residents were split evenly between relying on new and legacy CORONAINSIGHTS
media sources for local news

New to Legacy Media Use Continuum Demographic Differences in Media Use

New More
Than Legacy

Legacy More

£V il Than New

People of Color 10% 26%

\White Residents

Gen Z and Millennials

0% 25% 50% 5% 100% Gen X and Baby Boomers
Female

B Strong New Media M Leans New M Mixed M Leanslegacy M Strong Legacy Media
Male
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Most of the state’s residents said local news outlets were very or CORONAINSIGHTS
extremely important to the well-being of their community

Importance of Local News Outlets to The Well-Being of Your Local Community

0% 25% 50% 75% 100%

M Extremely M Very Somewhat Not too M Not at all
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However, only fourteen percent of Minnesotans financially CORONAINSIGHTS
supported state or local news in the last year

Most Common Methods of Financial Support

o) -

43 A) Yearly Subscription Paid For or Financially Supported Sate or
Local News in The Last Year

2 6% Monthly Subscription

1 5% One-Time Donation

14% 86%

Reasons For Financial Support

54% Access 0% 25% 50% 75% 100%
41 % To Support The Cause W Paid For/Financially Supported State or Local News M Did not
9% Quality of The Sources
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Those who had not financially supported local news in the last year = CORONAINSIGHTS
had little intention of doing so in the future

Likelihood of Paying For/Financially Supporting State or Local News in The Next 12 Months

6%

—

Not Currently Paying/
Financially Supporting

10% 8%

0% 25% 50% 75% 100%

W 0 (not at all likely) [ i m? 3 4 5 6 7 mS3 mo W 10 (extremely likely)
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Residents who paid for/financially supported sate and local news in CORONAINSIGHTS
the last year felt more informed about their communities and
confident in local civic engagement

Percentage Saying They Feel Very Informed About Percentage Saying They Were Very Confident In Civic
What is Happening in Their Community Engagement
How to vote for ballot initiatives that will 21%
deliver outcomes you want N 37%
3 3 % All Minnesotans How to vote for candidates that will deliver 21%
outcomes you want N 31%

Not Currently Paying/

Where local polltloans stand o.n key issues 13% ) Financially Supporting

Not Currently Paying/ facing your community N 30%

Financially Supporting . W Currently Paying/
How to communicate your concerns to local 14% Financially Supporting

officials DN 25%
O Currently Paying/ The best ways to get involved to make a 14%
O  Financially Supporting difference I 26%

How other members of your community feel 10%

about their local government and key issues RN 20%
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Ratings of news connecting residents to their community and giving CORONAINSIGHTS
local context had unique associations with financial support intent

Performance Rating & Financial Support Likelihood
0.30

&1 Connects me to my community

% Provides facts that we can
3 all agree on Makes Minnesotans informed
8 0 about public affairs
L%' \' Helps me decide places to go or
- Gives local context to - things to do
g |s created by peop|e national stories o .\
= Holds leaders like me @ Is entertaining
accountable ° Informs me about state
/0 Is created by people who and local politics
represent the population of

Presents differing perspectives .
Minnesota

Gives me information
about emergencies

e

Takes a position on
issues

Correlation With Likelihood of Financial Support
o
(@)

Drives $ Support Less

1.00

0.10
000 050 Figher Average Raing

Performance Rating of State and Local Media
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Most residents thought owner influence and sources reporting from CORONAINSIGHTS
ideological points of view were major problems in state and local news

Problems in State and Local News Coverage

Owners of news outlets attempting to influence the way stories are

56% 30% 14%
reported

Increasing number of news sources reporting from a particular point of
. veor | 52% 33%
view (such as conservative or liberal)

News organizations being too dramatic or too sensational in order to
' 49% 35°%
attract an audience

Facts are reported incorrectly 49% 35% 16%

State and local media does not represent diverse viewpoints 36% 39% 24%

0% 25% 50% 75% 100%

B Major problem M Minor problem ™ Not a problem
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Residents were more likely to have a lot of trust in local and CORONAINSIGHTS
neighborhood news than sate, national, or international news

Minnesotans With a Lot of Trust In Local
News Were More Likely to...

1. Follow state and local news closely.

2. Pay for or financially support sate or local news.

3. Feel informed about what is happening in their
local community.

4. Feel confident in taking civic action.
5. Share state or local news stories with others.

Trust in News

International news K[54 53% 30% 7%

National news KIEA 50% 31% 9%

State news 17% 56% 22% 5%

Local news 11% 49

News about your neighborhood 29% 56% 12% 3%

0% 25% 50% 75% 100%

H A lot of trust ™ Some trust M Not much trust B No trust at all
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The presence of recognizable journalists or reporters in local CORONAINSIGHTS
communities increased trust in local news

Predicted Probability of Having a Lot of Trust in Local News

Percentage of Residents

Who Had Seen Average resident trust | Probability without Probability with
in local news | seeing in last year seeing in last year
. . . I
26% —  Astory present both slldes of an issue, side by 6% | ©41%
side |
Aj I ho lives i |
20% —_— Journalist or reportgr who lives In my area 28% | ® 36%
presenting news |
|
. . |
(¢)
37% —> A story presented by aJournallst or reporter 279 @ 34%
whose name | recognized |
|
A media organization correct online |
Of ——p - : 28% 35%
20% misinformation (a false story shared by others) ° I e °
0% 10% 20% 30% 40% 50%

Probability of Having a Lot of Trust in Local News
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Key Findings Summary CORONAINSIGHTS

Most Minnesotans use a mix of new and legacy media sources to get local news and
information. However, there are clear differences across demographics like age.

Three out of four Minnesotans follow state and local news at least somewhat closely and a
majority describe local news outlets as very or extremely important to the well-being of
their community.

However, only 14 percent had paid for or financially supported local news in the last 12
months. Most Minnesotans have no intention of doing so in the next year.

paid for or financially supported state or local news felt more informed about their
community and more confident in taking civic action.

Strategies for increasing trust and financial support of state and local news include having
more recognizable and local journalists/reporters, exploring both sides of issues, adding
local context to national stories, and connecting Minnesotans to their community.

1 Access was the top motivator for financial support of local news. Minnesotans who recently
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Available Resources CORONAINSIGHTS

Minnesotans were mast likely to say they use social media to find
out what is happening in the community where they live

Q10. How important, if at all, do
you think local news outlets are to

the well-being of your local

oy Generation
Total Gen Z Millennial Gen X Baby Boomer +

Total Respondents 2169 258 663 632 616

Extremely important 24% 23% 27% 22% 24%

Very important 38% 37% 38% 37% 41%

NNesotans were mdor Somewhat important 29% 36% 28% 30% 27%

n d outlets as th requently used si . o o o o o
infarmation Not too important 7% 4% 6% 9% 7%
Not at all important 2% 1% 2% 2% 1%

Q21. What is the main reason you paid for, or gave money to, a state or local news source?

A subscription to the local news paper

Alpha News can be trusted to find and TELL the truth, not merely, ‘their truth.’
Annual access to articles

Ask charity

Because certain news papers are not free they require a small fee to get them

al news from social media,

Minnesotans most fr C
rews stations

other residents, and local

Because | just have the money to give

Because | live in a rural area and it's hard to find a good source for local news. When | find
one that | trust, | want to make sure that | support it with my pocketbook.

Because | want to stay up to date on what's occurring in my area.

Press Forward Minnesota Survey 16



QUESTIONS & DISCUSSION

Find full reporting, data tables, and verbatim responses at:

pressforwardmn.org/corona-insights-pfmn-state-and-local-media-survey

Press Forward

Minnesota

)) CORONAINSIGHTS

PressForwardMN.org Coronalnsights.com

PressForwardMN@MCF.org Jim@Coronalnsights.com



1401 Lawrence Street
Suite 1600

Denver, CO 80202
303.894.8246
Coronalnsights.com
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